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	Course Title
	Introduction to Marketing

	Year / Semester / Credits
	Year:01
	Semester:01
	Credits:03

	Lecture Topic & Sub Topic/s in the Course Outline


	Topic: Fundamentals in Marketing?

	
	Sub Topics:  

	
	(a) Define Marketing

(b) Marketing Mix
(c) Services Marketing

	Number of Students
	33

	Allocated Time (Minutes)
	20



	
	

	AIM
	“The aim of this course is to give an introduction to fundamentals in marketing.”

	OBJECTIVES
	“To define marketing concept, construct the marketing mix, and appreciate complications in services marketing ”

	INTENDED LEARNING OUTCOMES(ILO)
	“By the end of this course the students will be able to: 

· Define the concept of marketing;

· Consciously list the components in the Marketing mix;

· Develop the Services marketing Mix through applying the complicative nature in services.”
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Growth in feelings or emotional areas (attitude or self)





Mental skills (knowledge)





Manual or physical skills (skills)





Cognitive Domain of Blooms Taxonomy





Affective Domain of Blooms Taxonomy





Psychomotor Domain of Blooms Taxonomy





“Understanding” from the REVISED


Bloom’s Taxonomy


Action Verbs





“Remembering” from the REVISED


Bloom’s Taxonomy


Action Verbs





“Applying” from the REVISED


Bloom’s Taxonomy


Action Verbs
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